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Japan Tobacco Inc. (JT) and its 31,500 employees are striving to

become a “global growth company that develops diversified,

value-creating businesses.” JT is the world’s third-largest tobacco

company. Our domestic tobacco business continues to maintain a

significant competitive position in the Japanese market, and the

international tobacco business is delivering remarkable perform-

ance as the driver of profit growth for the JT Group. As future pil-

lar businesses, the pharmaceutical business pursued strategic

licensing to world-leading pharmaceutical companies, and the

foods business continued to expand profit levels steadily.
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International Tobacco Business

JT International S.A. 
Headquarters of the International Tobacco Operations

JT International is responsible 
for the JT Group’s international tobacco business.

—Approximately 12,000 employees.
—Products sold in more than 120 countries.
—Operates cigarette manufacturing factories in 15 countries.

Domestic Tobacco Business

JT: Headquarters

Pharmaceutical Business

AKROS PHARMA INC. 
Research activities in the pharma-
ceutical business and clinical
development in the United States

Foods Business

Weihai J.K. Foods Co., Ltd.
Manufacturing and sale of seasonings

Shanghai JS Foods Co., Ltd. 
Manufacturing and sale of frozen foods

Thai Foods International Co., Ltd. 
Manufacturing and sale of seasonings

Swickers Kingaroy Bacon Factory Pty. Ltd. 
Meat processing

Hans Continental Smallgoods Pty. Ltd. 
Manufacturing and sale of ham and sausage
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Net Sales EBITDA Operating Income (Loss)

Domestic
Tobacco Business

(Billions of Yen)

3,400

3,500

3,300

3,200

3,100

3,000 ’05 

3,491.5 

3,405.3

792.7

881.2

57.7

49.3

265.4

278.4

296.0
305.8

65.5

94.1

5.5

-1.8

7.9

11.9

215.8
220.1

44.5

71.0

1.9

-5.1

1.9

6.3

’06 

(Billions of Yen)

300

250

350

200 ’05 ’06 

(Billions of Yen)

240

230

220

210

250

200 ’05 ’06 

International
Tobacco Business
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Pharmaceutical
Business
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Foods Business (Billions of Yen)
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Top 5 Brands by Sales Volume Worldwide 
(Year ended December 31, 2005)

(Billions of cigarettes)

Brand Brand Owner Total World Annual Sales Volume 
1. Marlboro Philip Morris 472.7

2. Mild Seven JT 111.7

3. L&M Philip Morris 106.2

4. Winston Total* 91.3

JT 77.1

Reynolds American 14.2

5. Camel Total* 59.0

JT 35.7

Reynolds American 23.3

Top 10 Cigarette Products in Japan, by Market Share 
(Year ended March 31, 2006)

Product Manufacturer Share (%)
1 MILD SEVEN SUPER LIGHTS JT 7.7

2 MILD SEVEN LIGHTS JT 7.3

3 MILD SEVEN JT 6.0

4 SEVEN STARS JT 5.4

5 MILD SEVEN EXTRA LIGHTS JT 3.5

6 MARLBORO LIGHTS MENTHOL BOX PM 3.4

7 CASTER MILD JT 2.9

8 MILD SEVEN ONE 100’s BOX JT 2.5

9 CABIN MILD BOX JT 1.9

10 LARK MILDS KS BOX PM 1.9

Note: PM=Philip Morris
Source: Tobacco Institute of Japan

Source: The Maxwell Report “Top World Cigarette Market Leaders”
*Sales volume within the United States and that outside the United States belong to Reynolds
American and JT, respectively




