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Value Creation Process

The JT Group will aim to realize the JT Group Purpose in accordance with the 4S model, based on the belief that people’s lives and corporate activities can only be sustainable if

the natural environment and society are sustainable.

® |everaging the JT Group’s strengths that we have built from the capital derived from nature and society, we will create new value through our business activities by pursuing the JT Group Materiality.
® By working together with various stakeholders and partners to create such value, we will contribute to the creation of a society in which each individual can experience more “fulfilling moments.”

® Harnessing the new capital gained from this process to promote further value creation, the JT Group will grow sustainably together with nature and society.
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Nurturing “fulfilling moments” within society through collaborations with various stakeholders/partners

The 4S del We strive to fulfill our responsibilities to our valued consumers, shareholders, employees and the wider society, carefully
e moae considering the respective interests of these four key stakeholder groups, continuously working to exceed their expectations.
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