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Introduction
The JT Group, centered around Japan
Tobacco Inc. (JT), is a global organization
operating in Japan and over 120 countries
worldwide. It is active in the three broad
sectors of tobacco, pharmaceutical and
foods. JT manufactures and markets tobacco
products in Japan, and Japan Tobacco
International (JTI), headquartered in Geneva,
Switzerland, operates the global tobacco

business. The pharmaceutical business
conducts research and development,
manufactures and markets prescription
drugs. The foods businesses consist of
beverages and processed foods. Both
the pharmaceutical and food businesses
are based in Japan. A belief in ’doing the
right thing’ is central to the JT Group’s
corporate principles and how it conducts

its businesses. This belief underpins the
examples of Corporate Social Responsibility
(CSR) activities presented in this Report.
Additionally, in 2012 the Group adopted the
ISO 26000 guidelines on Social Responsibility
as a new framework to help structure its
CSR reporting. ISO 26000 encompasses
manufacturing processes, consumer services,
supply chain management, environmental

management, business operations and
social contributions, all of which are relevant
to the JT Group. Undoubtedly, there will
always remain much more to be done, and
the Group is committed to strengthening
the societies and communities in which its
businesses operate.
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